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CNTR: Who we are

ÅThe mission of the Centre for Non-

Timber Resources (CNTR) is to 

sustain communities through the wise 

use of natural resources

ÅCurrent staff of 5 ïnumerous 

partnerships and consultants

ÅSince 2004, successfully initiated over 

75 projects 



Partnerships

ÅEducational institutions (UCN)

ÅFirst Nations: Great Bear Initiative/Coastal 

First Nations, Cowichan, Hamatla & more

ÅCollaboration with public agencies ïfederal 

and provincial ïlink with provincial NTFP 

interagency committee

ÅCanadian Model Forest Network

ÅOther service providers and agencies e.g. 

Forrex

ÅPartnerships create a ócritical massô of support 



What we do

Work organized into 3 programs:

1. Socio-economic and policy research

2. Ecology and resource management 

research

3. Training, extension and industry 

support

Funding sources: internal university, research 

grants, government contributions, 

consultancies and training contracts 



Socio -economic & policy 

research

Objectives: 

1. Document & analyze current & potential 

contributions of NTFR to livelihoods 

2. Document and analyze previous policy and 

project interventions

3. Recommend practical means to encourage 

resource-based livelihoods improvement



Ecology and Management 

Research

Objectives:

i. Develop and test new methods for 

measuring & estimating quantity and quality 

of NTFRs

ii. Identify and recommend practical means of 

compatible management: managing forests 

for a wider range of resources

iii. Encourage adoption and use of new tools 

and approaches by resource managers



Training, Extension and Industry 

Support

Support the sustainable development of the 

NTFP sector through:

Å providing relevant, accessible information

Å raising awareness and understanding of the 

sector

Å facilitating activities and delivering services 

that meet the needs of individuals, 

communities and organizations. 



Buy BC wild initiative 

Objective: Support sector development through 
showcasing products and services, sharing 
knowledge and building public awareness

Methods:

Åmarket development (i.e., Buy BCwild
Directory)

Åpromotional and educational events (Shop 
the Wild Festival and Market; conference)

Åinformation sharing and networking 
(newsletters, events,é.)



Buy BC wild initiative 

History: 

Årecognition that there is a demand for 
services beyond strictly research

Åimplement and test new approaches

Åófull service centreô

2005 conference:

ÅInternational & regional conference

ÅLaunch of both Buy BCwild Directory and 
Shop the Wild Festival and Market



Buy BC wild Initiative

Specific goals: 

i. Educate the public, resource managers, 

policy makers etc. about the sector

ii. Tools to bring the NTFP sector together to 

increase coordination and voice

iii. Help producers sell stuff. Provide direct, 

tangible benefits to the sector.



Buy BCwild Directory

Å5th year of directory

ÅIncrease in listings, quality, distribution



Buy BC wild Directory

Å25,000 copies

Å50 page consumer guide 

Åover 200 businesses

ÅPublished in early June

ÅFarmerôs markets

ÅTourist season  

ÅAtlantic version 09



Shop the Wild ðFestival & 

Market 

Å38 vendors & info booths, cooking demos, 
presentations

Å2009 edition attracted 2500 visitors over two days; 
20% increase over the previous year  

ÅSales: 2008 40 ï50 k; 2009 - ?



Challenges & Questions 

ÅResources

ÅSTW: 20% of cost

ÅBBCW free listings

ÅAre the original reasons still valid?  

ÅHow do we measure progress or 
ósuccessô?

ÅDo we want to do this forever?

ÅIf yes, need sustainable model

ÅIf no, what takes its place?



Conclusions

ÅClear impacts 

Åraising profile and 

awareness

Åcreating models

Åuseful linkages for 

businesses

Åbroadening impacts

ÅLimited capacity for sector to 

pay for services

ÅCan we transition the model 

to something that works?



For more information:

http://www.royalroads.ca/cntr

ntfp@royalroads.ca

http://www.royalroads.ca/cntr
mailto:ntfp@royalroads.ca

